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S P E C I A L  C O N T E N T S



LEADING SUPPLIER OF
TABLEWARE GLASS
TO THE BEVERAGE WORLD

IN PARMA SINCE 1970

WE SERVE MORE THAN 30 COUNTRIES ALL OVER THE WORLD

Founded and based in Parma, an Italian 
centre of excellence for industry, culture and 
arts where high-quality machine-made glass 
is at home, VDGLASS has the objective to 
deliver creative solutions to promotional 
drinking glasses with expertise and professio-
nalism, from the design of a new mould to a 
glass product in line with the marketing needs 
of food and beverage brands.

Important investments in technology and 
expertise can now supply a winning solution 
to B2B world and HORECA customers.



I n n o v a t i o n

FOCUS ON
DECORATION

VDGLASS is the ideal companion when it comes to 
interpreting your brand image and your customers’ 
expectations and helping you create or select 
bespoke, exclusive, unique glass forms with 
expertise and creativity.

TECHNIQUES:
- UV PRINTING
- SCREEN PRINTING
- PRINTING ON GLASS CONTAINERS
- PHOTOGRAPHIC IMAGING
- METALLISED COLOURS
- LASER DECORATION
- ECO FRIENDLY / ORGANIC COLOURS
- DECORATION ON ODD SHAPES

VDGLASS production plant is an example of 
rationalisation, efficency in quality as in cost 
management in response to an increasingly more 
competitive market are the tools that keep our 
company steadily growing since the start-up
20 years ago.



I n n o v a t i o n

DIGITAL PRINTING

UNIQUE PRINTING CAPACITY

Primer + White + Cyan + Magenta + Yellow + Black + Top-Coat

Single pass 100% ink jet printing with 100 % UV LED
Standard print resolution 360x360 Dpi

VDGLASS has launched digital printing, the 
ultimate technological development in glass 
decoration.
Key advantages are 1. The possibility to 
print on irregular surfaces (e.g. on 
embossings/debossings), 2. The 
quadrichromic, photo realistic imaging as 
never seen before on glass 3. The flexibility 
in minimum order quantity and 
personalisation even down to 1 piece per 
artwork at a reasonable price (no screens or 
setup).
Apart from the many technical/commercial 
advantages of this technique, it is the most 
environmentally friendly, being based on 
organic inks and not requiring firing
nor curing.



EYE TRACKING
At the service of brand positioning
Purchase at first sight 
How do consumers choose?
Neuromarketing helps in assesing the degree of involvment 
and the subconscious drivers thet make consumers pick a 
product:
what influences consumers’ brains when making a choice?
Through neuromarketing we can understand the appeal of 
packaging and what influences consumers when purcha-
sing goods.
Eye tracking in particular can monitor what a consumer 
looks at and what attracts his attention the most, becoming 
a very useful tool for the creation and development of a new 
product selection prior to a purchase.
Through Eye Tracking we can verify the appeal of your 
product.
NEUROMARKETING HELPS THE TRADITIONAL SEN-
SORY ANALYSIS
We now know that each GLASS is relevant in the 
tasting/drinking phase; it enhances and/or alters percep-
tions during sensory analysis, as demostrated by neuromar-
keting and tests.
How do they work?
EEC: monitors real-time brain electrical activity generated 
by external stimuli from visual approach to the involvment 
during each phase of  the tasting process.
Information is gathered at 360°.
Implicit priming test: obtains information from consumers 
without influence of the rational mind.
Much more potential is given by this pre-analysis tool for 
anybody who looks for scientific, precise answers with the 
aim to create or launch a winning product on the market.
My Experience and Crafty are the first glasses tested 
through neuromarketing.
VDGLASS has opened a new way to support traditional 
sensory analysis.

 

RESEARCH AND DEVELOPMENT
NEUROMARKETING: THE NEW WAY TO WIN

The synergy with 

allowed us to offer a unique
service in the field of
branding glass containers 

I n n o v a t i o n



FOCUS ON
DECORATION

VDGLASS LAB is constantly working on the 

design of new glass shapes for the beverage 

world.

Always trying to focus on both

aesthetics and usage, we keep analysing 

tableware and horeca trends with the aim to 

anticipate them and fulfill customer’s 

expectations.

Specifically, VDGLASS has believed in glass 

coffee cups and spread a vast assortment, 

pionering this market since 2001.

In recent years, the development of exclusive 

wine glass shapes has taken the VDGLASS 

brand to a wider and wider

popularity and recognition till the latest 

creation, Skyline, where eye-catching design 

and perfect functionality met.

A NEW POINT OF VIEW
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VDGLASS LAB is at the service of customers 

wishing to develop bespoke shapes in line with their 

brand image and values.

Expertise in glass manufacturing, decoration and 

beverage trends co-operate in creating exclusive 

shapes for spirits, wine, beer, coffee and soft drinks. 

We strive for quality in raw material, product make 

and design, competitivity and service and for the 

best connection between our supply chain and our 

customer’s, the perfect product is a mix of design, 

marketing and service elements.

... A NEW POINT OF VIEW
FOR YOU
“The perfect glass
has the shape of your drink”



100% RECYCLED
COLLECTION

GLASS 100% RECYCLED

The save energy in recycling
3 bottles is enough to maintain
a low consumption light bulb on
for 9 days to the energy needed 

The save energy in recycling 
3 bottles is enough to charge
a smatphone battery for 1 year 

The save energy in recycling 
3 bottles is enough for 
3 cycles of a washing machine 

DID YOU
K N O W?

VDGLASS presents VDGREEN, a selection of 100% 

recycled glasses for the beverage world.

This assortment has been chosen with the aim to 

take part in and promote the safeguard of our 

natural environment and its resources.

Among the various raw material glass containers 

are made, glass is in leading position for sustainabi-

lity; after the first life-cycle is completed, glass 

must be collected, selected and taken back to the 

furnace where more lives can be given to it, redu-

cing waste and energy consumption. We hope this 

process will be more and more a new trend people 

can spread, identifying themselves with an increa-

sed consciousness for the environment.

In addition to the standard selection we can add 

embossed logos or decorations to existing shapes 

as well as create new, bespoke items matching 

customers’ and brand’s targets.

Some of the leading multinational beverage compa-

nies are creating and following this trend and we 

are proud to assist them in this new development, 

together we can change the world.



BOROSILICATE-GLASS
COLLECTION

ARIA, the new collection for teas, hot drinks and 

coffees, expressing simplicity and lightness through 

a sober design and the ultra-clarity of this European 

borosilicate-glass.

VDGLASS chose the best European quality that 

exceeded the requirements of the System of Quality 

Management based on ISO 9001.

It is possible to print on ARIA glasses using organic 

and eco-friendly colours.

A R I A
I n n o v a t i o n

For food contact

Microwave

Freezer

Dishwasher



AWARDS  AND CERTIFICATIONS
QUALITY
VDGLASS has obtained the new CE certification for the 
setting of calibration lines on its glasses and carafes 
according to the European MID directives (2004/22/CE).
the serving service is widespread in the beverage chan-
nel and the certification protects operators and consu-
mers

SENSORY ANALYSIS
The Synergy with CIAS Innovation
CENTRO ITALIANO DI ANALISI SENSORIALE
Cias Innovation was born in Matelica, Italy, in 2002 and is 
committed to research in the field of sensory analysis and 
consumer science.
They propose an objective method for the analysis of the 
sensory information, the engagement, the feelings and 
the cognitive load perceived by consumers in response 
to the subconscious stimuli he undergoes during tasting.
Knowing what consumers feel is the first effective 
feedback on the product we are launching on the market.
CIAS Innovation carry out their research with a dynamic, 
transparent, co-operative approach close to that of 
VDGLASS, being therefore our ideal partner.

DESIGN
In 2018 VDGLASS won the prestigious Le Fonti award as 
winner in the Excellence of the Year
Innovation & Leadership category awarded to it for 
product design

OTHER COLLABORATIONS
VDGLASS is also collaborating with Simone Loguercio, 
italian Best AIS
Sommelier 2018, whose precious expertise has helped us 
to test our new premium wine glasses.
We share our contents with Wine Tv, the best Italian 
professional Wine TV channel.



O B I E T T I V I

“We never stop learning.

We try to reflect the best of our times.

We turn to the environment and are happy of having introduced a 100% 

recycled glass range for the safety of consumers and the natural world.

We keep educating ourselves to give value to what we say and sell.

We strenghten collaborations with companies in line with our philosophy 

because we believe in the triad business/co-operation/sustainability.”

                                                                                        THE VDGLASS TEAM



VETRO DUE S.R.L

Via la Spezia, 158
43126 Parma - Italy

T. +39  0521 990911
F. +39  0521 990990

info@vdglass.it

vdglass.it


